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Entire Contents Copyright 2005 by Queensborough. All letters sent to the QUEENS-
BOROUGH should be brief and are subject to condensation. Writers should
include a full address and home and office telephone numbers, where available, as
well as affiliation, indicating special interest. Anonymous letters are not printed.
Name withheld on request. No such ad or any part thereof may be reproduced
without prior permission of the QUEENSBOROUGH. The publishers will not be
responsible for any error in advertising beyond the cost of the space occupied by
the error. Errors must be reported to the QUEENSBOROUGH within five days of
publication. Ad position cannot be guaranteed unless paid prior to publication.
Schneps Communications assumes no liability for the content or reply to any ads.
The advertiser assumes all liability for the content of and all replies. The advertis-
er agrees to hold the QUEENSBOROUGH and its employees harmless from all
cost, expenses, liabilities, and damages resulting from or caused by the publication
or recording placed by the advertiser or any reply to any such advertisement.

CORPORATE MEMBERS
7-Eleven, Inc.
Abigail Kirsch At Stage Six
Aetna
AFC Industries, Inc.
AFLAC NY
Amalgamated Bank
Amerigroup Community Care
Astoria Federal Savings
BJ's Wholesale Club
Bond, Schoeneck & King,
PLLC

Broadview Networks
Capital Play
Carr Business Systems
Center for Automotive
Education and Training 

Chase
Ciampa Organization
City Underwriting Agency
CNG/TimesLedger
Newspapers

Conway Funeral Home
Courtyard by Marriott at
LaGuardia

Crowne Plaza LaGuardia
DeVry College of New York
Dignity Memorial Funeral
Providers

Durobi
DY Realty Services, L.L.C.
Edible Arrangements 
Ellanef Manufacturing Corp.
Elmhurst Hospital Center
EnviroTrac Ltd.
Exit Realty Lewis & Murphy
Farrell Fritz, P.C.
First Central Savings Bank
Flushing Savings Bank FSB
Grassi & Co., CPA'S  P.C.
Greiner-Maltz Co. of New
York Inc.

Habib American Bank
Hilton Garden Inn
Queens/JFK

Holiday Inn LaGuardia
Airport

Hospice Care Network
Hudson Valley Bank
IBI Armored Services, Inc.
James F. Capalino &
Associates

Jet Blue Airways
Law Offices of Fuster 
& Associates

Levine Builders
Liberty Mutual
Long Island Business
Institute

Lyons Mortgage Services
M & T Bank
Major Automotive Group
Marquise Realty Inc.
Massey Knakal Realty
Services of Queens

Meyer, Suozzi, English &
Klein, P.C.

Minutemen Fleet Radio Inc.
MTA Long Island Rail Road
Municipal Credit Union
New Douglaston Manor 
New York Business Brokerage
LaGuardia Airport Marriott
New York Presbyterian
Community Health Plan 

New York Times
Nextcom Construction, Inc.
NRG Astoria Gas Turbines
Operations

Parker Jewish Institute 
for Health

Petro Commercial Services
Plaza College

Port Authority Of NY & NJ
Prestone Press LLC
PSCH Inc.
QSIDE Federal Credit Union
Queens Center
Queens College Student
Services 

Queens Courier
Queens Hospital Center
Queens Long Island Medical
Group

Queens Maintenance
Plumbing & Heating

Queensborough Community
College

Quinn Fogarty Funeral Home
RCN
Register Abstract Co. Inc.
Ridgewood Savings Bank
Sholom & Zuckerbrot Realty
Silvercup Studios

St. John's University
State Bank Of Long Island
Sterling National Bank
Steve Madden LTD
Steward Insurance Agency
Terrace on the Park
The Ervolino Partnership
The Shops at Atlas Park
Thekbuzz.Com
Titleserv National
Victoria Cruises, Inc.
Victory Pharmacy
Wingate by Wyndham at
LaGuardia Airport

World Journal, LLC
YMCA of Greater NY

EDITORIALUEENSBOROUGH: A BETTER QUEENS IS OUR BUSINESS

SENIOR COUNCIL 
RUSSELL CAMP, DOMINICK CIAMPA, HON. LOUIS D. LAURINO, RICHARD MALTZ, ALFRED A. PUGLISI,
FRANKLIN F. REGAN, JR., JOHN E. ROE, SR., JOHN H. WEAVER

Consumer Energy Solution, Inc.

MAJOR CORPORATE MEMBERS

Hank Auffarth
Bruce Bendell
Joshua Bienstock
William Blake II
Thomas Bosco
Clare Browne
Kenneth Buettner
Charles Callahan III
Wellington Chen
Carol Ann Conslato
Estelle Cooper
Anthony Corbisiero
Dolly DeThomas
Mayra DiRico
Thomas Eagar
Joseph Farber, Esq.

Joseph Ficalora
Jack Friedman
Mark Gelfand
Thomas Gilmartin
John Governale
Howard Graf, A.I.A.
Kenneth Koenig
Stanley Legan, Esq.
Steven Levi
Neil Levin
Jeffrey Levine
Frank Macchio
Eduardo Marti
William Martin
Joseph Mattone, Esq.
Stephen Mills

Albert F. Pennisi, Esq.
Vincent Petraro, Esq.
Jon Lawrence Postyn
John Roe Jr.
Jeffrey Rosenstock
George Rozansky
Caryn Schwab
Sher Sparano
Betty Ann Tamberg
Gerard Thornton
Dominic Valente
Mary Vavruska
Louis Vlahos
Henry Wan

Produced by Schneps Communications, 38-15 Bell 
Blvd., Bayside, New York 11361• (718) 224-5863   
Send articles and photos to: qcc@queenscourier.com

We hope you are enjoying the newly
designed, expanded Queensborough, the
monthly publication of the Queens
Chamber of Commerce.  We, the Chamber,

direct and approve all content - deciding what stories
are covered in each issue, editing all copy and forward-
ing information that is contained in the publication.
Schneps Communications produces it for the Chamber. 

We look forward to continuing to highlight the out-
standing business persons, services and   activities that
make our borough unique. We welcome your letters,
manuscripts, etc.  Please send materials to the Queens
Chamber of Commerce at 75-20 Astoria Boulevard,
Suite 140, Jackson Heights, NY 11370 or call (718)
898-8500 for more information.  We reserve the right
to edit for space limitations. 

Your support of the magazine is critical to its suc-
cess. We encourage you to include Queensborough in
your advertising plans. To place your ad call Vicki
Schneps at the Queens Courier (718) 224-5863.  

QUEENS CHAMBER OF COMMERCE
75-20 Astoria Boulevard, Suite 140
Jackson Heights,  N.Y.  11370-1131

(718) 898-8500, Fax (718) 898-8599  
www.queenschamber.org
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W
e’ve all received solicita-
tions in the mail from a
worthy cause or charity.
Often we just throw them
away. Other times we put
them to the side with

intentions of buying that ticket or placing
that ad later. It’s not that we don’t care, it’s
just that we seem to be inundated by these
expressions of need and don’t know how to
handle them. 

This month’s cover story and a recent event
we held at St. Mary’s Hospital for Children
in Bayside will hopefully give you some
insight to how corporate giving can be incor-
porated into a businesses’ advertising and
marketing budget. Many of you already do
this, but for those who may not, let me tell
you why it makes sense.

In addition to doing the right thing, corpo-
rate giving allows an organization to make a
smart business decision as well. Think about
how you promote your business now. Perhaps
you take an ad in a local newspaper or
newsletter. Maybe you host or attend a com-
munity event. 

While these are good and important ways
to add visibility to your business, let me sug-
gest another scenario. Imagine your business
name and logo prominently displayed at a
press conference or on a video promoted by
the Ronald McDonald House of Long Island.
Picture your name and logo on the backs of
youth playing on a YMCA basketball team.
You cannot get better publicity than associ-
ating yourself with organizations that help
children, seniors or veterans. Including these
types of activities in your advertising and
marketing budgets makes good sense.

When times are tough, experts tell you the
worst thing you can do is to stop advertising.
In fact, marketing and advertising become
increasingly important. The value of associat-
ing your business name with organizations
that do exemplary and selfless work cannot
be overstated. Other business organizations
and the public will look favorably on your
organization as you help 501 C-3 and chari-
table organizations continue to offer their
services to our borough’s neediest despite
cuts from city and state government. 

So the next time you get a solicitation 
call or letter, do not disregard it. Instead,
look at it as an opportunity to maximize your
promotion efforts and be socially responsible
as well. 

Giving Back 
Is Good For

Business And
Borough 
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From The QCC President 
Albert F. Pennisi


